
Challenge
1. Reposition Nordstrom’s Wedding Suite by introducing the department to a younger and edgier audience in a way that built  
    relevance and credibility.
2. Highlight the party vibe of any great wedding and associate that energy with Nordstrom Wedding Suite.
3. Conceptualize and execute big budget ideas with cost-efficient execution.

Results
Online buzz: To date, this video has had 290,827 views on YouTube alone in the last nine months.
Earned Media Attention: Nordstom received a massive amount of earned press coverage from the likes of:
• MTV: Unique Monthly Visitors: 8,589,777
• Pop Crush: Unique Monthly Visitors: 1,571,428
• Refinery 29: Unique Monthly Visitors: 1,030,886
• NY Mag: Unique Monthly • NY Mag: Unique Monthly Visitors: 1,724,732
• UK Daily Mail: Unique Monthly Visitors: 45,600,000
• Huffington Post: Unique Monthly Visitors: 40,903,800
• Brides.com: Unique Monthly Visitors: 1,597,519

Stronger Creative Relationship: PlayNetwork and Nordstrom continue to collaborate on creative web videos and all sync is 
run through PlayNetwork.
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