- HOW can

MUSIC

crance THE RETAIL
ENVIRONMENT

INCREASE SALES

Empirical evidence exists which shows the link between music in retail
environments and increased sales, in both planned and impulse
purchasing behaviors.
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the right music moves
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Many studies exist to show the impact of store environment
and atmosphere in relation to perception of customer
service and satisfaction.
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The cost of keeping existing customers happy is
significantly lower than acquiring new customers.
Using music to reinforce a positive experience can’
lead to increased loyalty to a brand. %
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